
5 Signs Your Brand Photos Are 
Scaring People Away 
We need to have a tough conversation. Your website might be haunted. Not by ghosts, 

but by the terrifying spectre of bad photography. Nothing sends a potential client 

running for the hills faster than a photo that looks like it was taken in a dungeon or a 

stock photo of people laughing at salad. Megan Moura is here to exorcise your bad 

visuals and replace them with images that actually make people want to give you 

money. If you aren't careful, your current visual strategy might be doing more harm 

than good. 

The first major offender is the "arm-out" selfie. If your "About Me" photo features 

your own arm stretching out of the frame, we have a problem. Selfies are for group 

chats, not business profiles. It screams "I don't take this seriously," which makes 

clients think they shouldn't take you seriously either. Equally frightening is the 

"generic handshake" stock photo. You know the one: two people in ill-fitting suits 

shaking hands in front of a white background. It means nothing, says nothing, and is 

the visual equivalent of elevator music. If your website is full of these, you are boring 

your customers to death before they even read your pitch. 

Technical quality is another area where brands often stumble into nightmare territory. 

If your photos are blurry, grainy, or tiny, it looks like you don't know how technology 

works. In 2025, that is a dealbreaker because high resolution is hygiene, not a luxury. 

Just as bad is the "I cropped out my ex" headshot. We can see the disembodied hand on 

your shoulder, and we know that was taken at a wedding three years ago. Using a crop 

of a personal photo is lazy and tells the client you couldn't be bothered to make an 

effort. When you hire a commercial brand photographer in Honolulu you get 

photos where you are the star, not the cropped afterthought. 

Finally, we must address the lighting of despair. Dark shadows under the eyes or a 

sickly yellow tint from office fluorescent lights make you look tired, unprofessional, 

and frankly, a little sad. Bad lighting repels people, while good lighting makes you 

look capable, energetic, and trustworthy. Lighting is the difference between looking 

like a hostage and looking like a CEO. 

Conclusion 

If you recognized yourself in any of these points, don't panic. Just book a shoot. 

Replace the scary photos with professional ones, and watch your business come back 

from the dead. 

Call to Action 

If you want a photographer who keeps it real while making you look amazing, let's 

chat. You can see more tips and real brand transformations by visiting 

https://meganmoura.com/ . 
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